


Key Findings

The primary conclusion to be drawn from the project is
that the theory and methodology were successful in
influencing visitor behaviour at the three study sites. At
Russell Falls, the belief-based messages increased
rubbish pickup by nearly 20%; more than 90% of first-
time visitors at Badger Weir did not feed the birds; and
at Yellagonga Regional Park the belief-based message
led to a 19% increase in walkers keeping their dogs on-
lead. While circumstances at Yellagonga suggest the
behavioural impact might be at least partially due to
non-message factors (such as the authoritative
presence of researchers), the increase in dog walkers
who kept their pets on a lead is encouraging since it
suggests that a combination of communication and
direct management has potential to address the
problem.

The TPB proved to be a useful guide to the
development of effective messages. Following widely
applied TPB procedures, we were successful at each
site in (1) identifying the salient beliefs of visitors
underlying the target behaviour, (2) isolating a subset of
these beliefs that had optimal persuasion potential, and
(3) targeting those beliefs in messages designed to
increase compliance with the target behaviour. In at
least two of the three field experiments, we found that
the interventions containing these messages were
effective in increasing compliance with the target
behaviour and were able to link this behavioural
outcome to a corresponding impact on the targeted
beliefs.

Results from these studies produced a number of
lessons learned about the types of behaviours that lend
themselves to communication treatment, and about the
messages that might be used successfully to address
them. In addition, protected area managers and
selected tour operators in three states received
practical training and plain-language ‘how-to’ guides
pertaining to the research process.

Future Actions

A major foreseen benefit of this project was to produce
a sharper understanding of the value of strategic
communication in protected area management and to
develop and disseminate research methods and results
that enhance the ways protected area staff use
communication to influence onsite visitor behaviour.
The products generated by the project were designed
primarily to facilitate better use of strategic
communication by protected area managers in the
three states. However, lessons learned from our
research in these states will also benefit protected area
managers and other stakeholders nationwide and
internationally. Evidence of this is seen in the interest
expressed by international organisations wanting to
acquire Promoting Persuasion in Protected Areas and

In requests for follow-up workshops on applied
communication research methods.

We strongly recommend that the STCRC, its partner
institutions, and universities across Australia capitalise
on this growing interest in using communication in
protected area management. Key ways they might do
this include supporting continued research that
strengthens our understanding of the persuasive
communication process; offering workshops focused on
communication and protected area management for in-
service professionals and formal subjects for university
students; and applying research results in the field
where visitor behaviours threaten protected features.

Despite the encouraging results of the three studies
with respect to increasing behavioural compliance
through persuasive communication, none of the
messages we tested completely eliminated the problem
behaviour. This should tell us that there is more to do.
Human behaviour and the internal psychological
processes that govern it are complicated. While
decades of research guided by theories like the TPB
have significantly advanced our understanding of the
factors involved, we still have much to learn about using
persuasive communication in the complex social milieu
of a protected area. The growing popularity of nature-
based tourism worldwide means that pressure on
fragile landscapes will not subside anytime soon.
Because communication interventions have the
potential to reach a broad and diverse public with
compelling messages, their future role in protected area
management is likely to be even more important than it
is today. To that end, we are hopeful our research
makes a useful contribution.

For further information visit the STCRC online bookshop: www.crctourism.com.au/bookshop
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